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For the in'!-'ﬂl‘ﬂ:;:' peace of mind,
der, president general manag-
er De. Reynaldo Carpio of Grand Mona-
co declares that all their properties are
safe. “ As much as possible, investors are
locking for which may not be
: Carpio started Grand Monaco
'in 2003, it was to pursue a vision of help-
_ing Filipinos to fulfill their dreams of
-having a home. ing affordable qual-
ity homes has always the compa-
ﬁ mission. Of the eight locations the
: has since it started, it has
¢ sold out three, while three more
‘are being readied for delivery. Another
four are about to be started.

- "Our projects are mostly subdivisions,
townhouses, and single two-story four-
bedroom units, with prices ranging from
P2 to P45 million,” he ﬂp?;.

Properties going from P2 to P3 million
have been selling briskly the OFW
market, pri y because of a unique
payment scheme

at have made
their homes afford-
able. They have =

‘made it easy ftor =
buyers by ng
on a two-year in-
stallment plan their
initial 20 percent
down payment for
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cater to a wider market,” he adds. “That's
why. even in pre-selling, a lot are rush-
to our properties.”
m&:ﬁf; slnrl!l::-d ﬁ:t as a contractor for
a major property development company.
After 12 vears of working on s projects,
he saw the pleasure of providing homes
to his fellowmen. Inspired by a trip Lo
Maonaco. he thought of bringing back to
the Philippines the design of homes in

that tiny European state.

“The architecture there inspired me,”
he savs. “1 consider it one of the best plac-
es in the world. The climate is great, and
that's why it has managed to attract tour-
ist=. So even if our homes are inspired by
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Monaco, mostly
Mediterranean in
design, our prices
are affordable. So,
they're selling like
hotcakes, even in
areas like Orligas.”

Sp far, Grand
Monaco has al-
ready thousands of
homes. That means
a similar number of
families are now
enjoying the fruits
of their labor.

“Mext year, wWe e
looking at 500 mil-
lion in sales,” he
says. "Those targets
are doable. For ex-
ample this year,
we're still in the
fourth quarter and I'm near my target al-
ready. | give credit to my branding, the
marketing activities, even if the company
is not that known yet.”

He attributes his interest to learn as the
biggest factor behind Grand Monaco's
success. He looks up to businessmen
Donald Trump, Manny Villar and An-
drew Tan for inspiration.

“l look up to people who became suc-
cessful th rl.}hlghli]m rd work and determi-
nation,” he confesses. “I learned a lol
through reading, and | haven’t stopped.
It's where | learned, especially in run-
ning a business. Continuing education
|'|t.'|pl_'-l.1 me grow my business, perfect-
ing my craft and sharpening my skills. |
knew I had a technical education, being
a geodetic engineer. | didn't realize that
by going back to school — | was able to
get a doctorate degree, the highest level
of education - the effect was that, before
I only saw the trees, now I'm looking at

Dr. Carpio

founder helps OFWs buy their dream homes

the forest. My strategy in business now has depth
unlike before. And it contributed to the exponen-
tial growth of my company. That's why [ value
education. And I'm trying to convince my staff to
do the same because of u.!r!i'mt happened to me.”

Grand Monaco has aboul three-dozen associates, most of
who have been working with Carpio since 1987, Although he
had to let go of some of his staff in 1997 at the height of the
Asian financial erisis, many of them eventually returned to their
old jobs when things got better. For details about Grand Mona-
ca's present and future developments, visit its website at
ML & ramdmonacohernes.coni.
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